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Vibefunnel Agency Partner Program

THE PROBLEM

Turn Al-native landing pages into a high-margin service
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The Agency Challenge - Traditional Tools
Weren't Built For Today’s Speed Or Scale

Page Overload

Managing dozens of client
pagesbecomes chaotic,
eating up valuable
resources.
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Outdated Tools

Legacy drag-and-drop
platforms are clunky, slow,
and not built formodern
demands.

Slow lterations

Every small change
requires manual work,
slowing delivery and
frustrating teams.

Inconsistent UX

Mobile vs. desktop
inconsistencies lead to
poor performance and lost
conversions.
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AGENDA

The Road to Smarter Landing Pages

Agency Challenge Solution: VibeFunnel VibeFunnel Superpower Convert More, Win More
Why currentlanding page What makes us differentin Save time foryourteamand Built-in performance &
solutions hold you back AlEdge scale faster testing
The Results Agency Partner Plan Next Steps
ROl that matters How it works (simple, Callto action & partnership
flexible, scalable) details
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RESULTS

Results That Speak for Themselves

3.2x ROI

Real Growth, Not Vanity Metrics

Maximize every marketing dollar with Better conversions
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@) Tired of This?
Ineed I know you Whydo| Idon’t see
something use Al, Iwant needyouifl yourvalue...
, today! abetter price! have Al?
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Vibefunnel Agency Partner Program ; @ Want This?
Increase Agency Value & Landing Page Margins With GEN Al E Wow, That was My Youreally You are worth
fast! Right on conversions understand every euro!
s target! areright up! what | need!
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THE PROBLEM RESULTS

The Agency Challenge - Staying relevant in Results That Pay for Themselves
today’s landscape: Hyper targeting & Gen Al
3.2x ROI

a e o gl Real Growth, Not Vanity Metrics
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Maximize every marketing dollar with Better conversions

° Speed and Scale Maintain Margins Ovutdated Tools Targeting °
H Creativity declines as Compete against clients’ Legacy drag-and-drop Social & Ad platforms are H
2 clients demand morein Al cost assumptions platforms are clunky, slow ultra competitive requiring 2
H less time. and chaotic perfect copy H




Refined the presentation to help clients see
and connect with the real value of the product.
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